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Description: Following Hispanics, African Americans are the second-largest minority market in the US.
Researchers estimate they will spend $860 billion in 2007, rising to $1.1 trillion by 2012. The
factors driving this buying power, such as improvements in education, income and employment,
are also increasing African American Internet usage.

The African Americans Online report analyzes the many factors that have gone into creating the
digital divide, including why it is closing slower than expected.

eMarketer estimates that African Americans will make up 11.8% of all US Internet users in 2011,
up from 10.8% in 2006.

But despite the fact that the costs of computer equipment and Internet access have fallen over the
last few years, there continues to be a significant digital divide between White and Black America.

Key questions the “African Americans Online” report addresses:

-How many African Americans are online?
-Is the digital divide closing?
-What is distinctive about the attitudes and values of African Americans that drive their spending
behavior?
-What lessons can be learned from successful marketing targeting African Americans?
And many others…

The African Americans Online report aggregates the latest data from marketing and
communications researchers with eMarketer analysis to provide the information you need to make
the right business decisions—right now.
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Fax Order Form 
 
To place an order via fax simply print this form, fill in the information below and fax the completed form to 646-607-

1907 (from USA) or +353-1-481-1716 (from Rest of World). If you have any questions please visit  
 
http://www.researchandmarkets.com/contact/ 
 
 Order Information 
 
Please verify that the product information is correct and select the format(s) you require.

 Product Formats 
 
Please select the product formats and quantity you require:

 
* Shipping/Handling is only charged once per order. 

 Contact Information 
 
Please enter all the information below in BLOCK CAPITALS 

 
 

Product Name: African Americans Online

Web Address: http://www.researchandmarkets.com/reports/571551/

Office Code: OCIGLNNSTXT

Quantity

Electronic: EURO €744.00

Hard Copy: EURO €770.00 + Euro €50.00 Shipping/Handling *

Title: Mr
     
Mrs      Dr

     
Miss      Ms

     
Prof

First Name: Last Name:

Email Address: *

Job Title:

Organisation:

Address:

City:

Postal / Zip Code:

Country:

Phone Number:

Fax Number:

* Please refrain from using free email accounts when ordering (e.g. Yahoo, Hotmail, AOL)
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Payment Information 
 
Please indicate the payment method you would like to use by selecting the appropriate box. 

 
 

 
 

Please fax this form to: 

(646) 607-1907 or (646) 964-6609 - From USA 

+353 1 481 1716 or +353 1 653 1571 - From Rest of World

Pay by credit card: American Express

Diners Club

Master Card

Visa

Cardholder Name

Expiry Date

Card Number

CVV Number

Issue Date
(for Diners Club only)

Pay by check: Please post the check, accompanied by this form, to:

Research and Markets,
Guinness Center,
Taylors Lane,
Dublin 8,
Ireland.

Pay by wire transfer: Please transfer funds to:

Account number 833 130 83

Sort code 98-53-30

Swift code ULSBIE2D

IBAN number IE78ULSB98533083313083

Bank Address Ulster Bank,
27-35 Main Street,
Blackrock,
Co. Dublin,
Ireland.

If you have a Marketing Code please enter it below:

Marketing Code:

 Please note that by ordering from Research and Markets you are agreeing to our Terms and Conditions at
http://www.researchandmarkets.com/info/terms.asp


